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Ms. Marlene Dorteh RECEIVED
Secretary

Federal Communications Commission FEB - 4 2003
CY-B402

445 12th Street, SW Federal Communications
Washington, DC 20544 Offce ofthe Secratary

RE: WC Docket No, 03-11

Oear SecretaryDortch;

| am writing to encowurage the Federal Cormunications Commission to support Qwest
Communications' goplicationto provide long-distance service to Oregonians. |believe that
Qwest has fulfilled all obligationsand successfully opened Oregon's market to competition.

Qwest has been a leader inbringing better service and bettet technologyto both rural and
urban areas ofOregon. Since 1999, Qwest has spent $50 million in Oregon © wire schools and
coect all Oregon high schools with two-way interactive video, and spent $70millionto bring
the latest technology advances and benefits to raral Oregon.

Specifically, Qwest ISin the process ofbuilding fiber rings that villl be able to
mstantaneouslyreroute voice and dats traffie to individual communities on the self-healing fiber
rings if thereis an interruption in service. Qwcst's investment IS a critical component of thase
sallaconmunities” ability to attract new businesses to less populated arsas ofour state,

The technology wpgrsdes and mute diversity Qwest i s helping to provide will give my
state snormous new potential for economic growth and provide Oregonians with some of the
most advanced technology available. Howevyer, increased competitionis as importantto
Oregon”s economy as are the technologieal advances Qwest is deliveringto the state. Companies
contemplating our area always inquirs about long distance service. At this time, there are limited
choices and not all of them are appealing. Allowing Qwest to enter the long distance markat in
Oregon would resultin mora choices, better service and ultimately a much-needed boest to our
local economies.

Qwest has invested heavilyin its own network in order to open the local market, resulting
inimproved service and increased local competition. In Oregon, competitorshave sasy zccass to
over 88 percent of Qwest's customers through equisment they have collocated in Qwest
facilities. Numsrous other telecommunications providers now serve businesses and new choices

for residential customers continueto grow.
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The key to encou}aging long-distance companies to start providing local service n
Oregon will be Qwest’s re-entry into the long-distancebusiness. Onee Qwest receives approval
to re-enter the long-distance market In Oregon, even more competitors will make the decisionto
provide service to residential customers, and more Qregonians Will see lower prices, more
choices and better service.

|

Betta service, far-roaching deployment of the newest technology and increased
competitionshow that our largest telecommunications provider has and will continue to serve my
state very vl —as both a local service aad long distance provider

I urge you to give states like Oregon the tools we need to continue to grow our economies
and to sustain both our rural and urban quality of life. To achieve that, | urge you to support
Qwest’s application to provide long distance setvice to all Oregonians who want it.

Sincerely,

L e

Gordon H. Smith
United States Senator



